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Abstract 

The current research aims to identify the mediating role of emotional 

intelligence between knowledge management and entrepreneurship. The field of 

research is Iraqi universities. A random sample of (87) lecturers was selected, 

and an electronic questionnaire was used to collect data. The hypothetical model 

was formulated and variable models were built using structural modeling, and 

hypotheses were tested using regression coefficients and structural modeling. 

The research reached a set of conclusions, the most important of which is that 

emotional intelligence is an important and vital factor in the relationship 

between knowledge management and entrepreneurship, as emotional 

intelligence supports creativity and cognitive innovation, which is positively 

reflected in performance and access to entrepreneurship. 
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Introduction 

Entrepreneurship has attracted a great deal of research attention due to its 

importance in economic development and growth. The current context in which 

entrepreneurs operate requires them to assume a leadership role as business 

leaders in order to try to keep organizations alive. This growing reality has 

motivated researchers to delve deeper into understanding the origin of 

entrepreneurial orientation and its impact on the organization. Entrepreneurship 

can provide certain benefits that put them in a better position to compete with 

other organizations (Palomeque et al., 2020). In a world that is increasingly 

complex in its systems, requirements, and processes. This overlap is particularly 

critical in entrepreneurship, where flexibility and high-touch interpersonal 

dynamics often win out. For entrepreneurs, emotional intelligence can give them 

the ability to skillfully maneuver complex social dynamics that help build strong 

relationships that foster greater knowledge sharing and innovation. Furthermore, 

knowledge management processes implemented with emotional intelligence in 

mind can enhance learning in organizations when emotions shape knowledge by 

transforming tacit knowledge into intelligence for action. In a rapidly evolving 

economy, understanding that emotional intelligence is the key to sustainable 

business growth is crucial for individual growth and overcoming challenges 

(Shafait et al., 2021). However, knowledge of the factors that promote 

entrepreneurial attitude in entrepreneurs is still limited, and therefore a deeper 

understanding of this topic is necessary. During the 1990s, studies on 

entrepreneurship failed to demonstrate the existence of specific personality traits 

in entrepreneurs. Scholars of the subject limited their efforts to describing the 

entrepreneur as a person capable of creating special and highly superior 

intellectual and behavioral processes. (Palomeque et al., 2020). Emotional 

intelligence is a very important topic in the context of knowledge management 

and entrepreneurship, as it can play a decisive role in the success of leaders and 
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managers in achieving goals and controlling complex circumstances (Blázquez 

et al., 2022). Accordingly, this research aims to identify the mediating role of 

emotional intelligence between knowledge management and entrepreneurship 

 

Literature Review 

Emotional Intelligence 

Technological progress has led to the emergence of business intelligence 

systems in the mid-nineties of the twentieth century by the Gartner Group, 

which prepared a cornerstone for global economic institutions (Antunes & 

Barateiro, 2022), as systems that help in storing, analyzing and retrieving 

information to a large extent and support knowledge acquired from competitors 

in addition to new technologies used in products and improving processes 

(Abusweilem & Abualoush, 2019) and supporting decision support systems and 

transforming data into information and knowledge of great benefit that increases 

the efficiency of decisions at various administrative levels (Olszak, 2022) and 

helps organizations act correctly in the face of competitors and superior 

competitive performance that allows for appropriate response at the right time 

(Djerdjouri, 2020). 

Emotional intelligence is defined as "the individual's ability to understand others 

around him, appreciate their feelings, adapt and be flexible towards the changes 

surrounding him, and deal positively with daily problems in a way that enables 

him to withstand the psychological pressures he is exposed to, and control and 

manage his feelings efficiently (Lievens, F., & Chan, 2017) 

It is the ability to monitor one's own feelings and emotions and the emotions of 

others to distinguish between them and use information to guide his thinking and 

actions (Salovey, et al., 1990) On the other hand, it is defined as the ability to 

pay attention and perceive well the emotions and feelings (Rivers et al., 2020) 

Accordingly, emotional intelligence is defined as the ability to deal with 
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emotional information by receiving, absorbing, understanding and managing 

these emotions. Therefore, one of the characteristics of an emotionally 

intelligent person is that he possesses a lot of emotional vocabulary and knows 

the precise use of this vocabulary in dealing with his emotions and the emotions 

of others. 

The Importance Of Emotional Intelligence 

In recent years, emotional intelligence has been a widely discussed topic in the 

field of management, and has been described as an indicator of success in job 

performance and leadership ability (Bharathi, 2013), and its contribution to 

increasing the effectiveness of organizational performance through the ability to 

understand and anticipate the process of selecting human resources in 

organizations. (Robbins & Judge, 2013). Therefore, it has become necessary to 

learn how to manage one's own emotions and the emotions of others (through 

what is provided by acquiring emotional intelligence skills) in order to work 

efficiently (Hämäläinen & Saarinen, 2007) and effectively within contemporary 

organizations. Since learning emotional intelligence increases people's self-

efficacy, organizations must make an effort in continuous training and 

development (George and Jones, 2012). From the above, it is clear that those 

organizations that have succeeded in the business world today take a more 

proactive approach in developing a positive internal and external climate. 

Hence, emotional intelligence is defined as “a set of personal abilities or skills 

that help a person to know his feelings and emotions, control them well” . 

Dimensions Of Emotional Intelligence 

Shiri et al., 2014 indicates that there are four basic dimensions of emotional 

intelligence, which are: 

1. Emotional Awareness 

The ability to read one's feelings and realize the impact of those feelings and 
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individual reactions and respond to different situations, and self-awareness is an 

influential element in one's feelings and has an impact on the decision-making 

process. The dimension includes the individual's knowledge of his strengths and 

weaknesses and recognizing his feelings and self-emotions, as self-awareness is 

the basis of self-confidence. 

2. Social Skills 

It means dealing well and effectively with others based on understanding and 

knowing their feelings, it means how people express their feelings, and the 

extent of their success or failure in expressing these feelings, and the positive 

and strong influence on others by realizing their emotions and feelings, and 

knowing when to lead and when to follow others (Boyatzis, 2019) 

3. Emotional Management 

It means knowing how to deal with and process the feelings that hurt and disturb 

him, and this treatment represents the basis of emotional intelligence 

4. Relationship Management 

All other abilities are profoundly and powerfully influenced by emotional 

intelligence, whether positively or negatively; since a person’s emotional state 

affects his mental capacity and overall performance, it is important to know and 

understand the feelings of others in order to achieve emotional harmony with 

them. It also means that a person can read the feelings of others from their faces, 

expressions and images, and not just from what they say. (Ferahtia, 2021). 

The components of the dimensions can be summarized as in Table 1. 
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Table 1: Emotional Intelligence Dimensions 

 

Source: (Shiri et al., 2014) 

 

Knowledge Management 

In principle, knowledge as culture is spread and acquired through three 

channels, like any communication process: reason/language; experience/action; 

and perceptual/symbolic. One of the characteristics of excellent knowledge 

workers is that they combine these three aspects well in learning and 

communication (Abellon and Rojo, 2004). As knowledge becomes increasingly 

important as a new factor of production, knowledge has become a basic element 

of economic and social development, because knowledge is produced from a 

combination of information, experience, value and internal regulations 

(Rodríguez, 2006; Davenport and Prusak, 2001, cited in Romero, 2016). 

Knowledge management focuses on leadership effectiveness (Girard & 

Girard,2015). There are multiple definitions of knowledge management, among 

which the most famous authors . Table 2 shows some definitions of knowledge 

management in the literature. 

 

https://www.scielo.org.mx/scielo.php?script=sci_arttext&pid=S2448-63882021000300053#t1
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Table 2  Definitions Of Knowledge Management 

Source: Adapted from Chatti, MA (2012) . 

Accordingly, knowledge management is defined as “a collection of 

organizational procedures known as knowledge management aids in the 

discovery, creation, application, and organization of knowledge as well as its 

https://www.scielo.org.mx/scielo.php?script=sci_arttext&pid=S2448-63882021000300053#B13
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dissemination, utilization in a variety of administrative tasks, decision-making, 

and problem-solving”. 

Importance Of Knowledge Management 

1. Helping organizations benefit and learn from past experiences and 

mistakes. Contributing to developing the organization's ability to 

innovate. 

2. Good knowledge management becomes a huge help in making decisions 

within an organization. For example, further developing a rich transactive 

memory system (TMS) at the management level enhances a firm’s ability 

to implement entrepreneurial orientation. These types of systems allow 

teams to know who has relevant expertise so they can point to the right 

person when information is needed in those pivotal moments of decision 

making. (Hensellek et al., 2020). 

3. With a growing body of literature linking organizational efficiency to the 

knowledge that an organization owns, it has become one of the most 

important assets in the current age of information to maneuver through the 

complexity of the operational landscape (Shamia et al., 2018). 

4. KM enhances productivity by enabling better decision making via 

multiple dimensions of workflow processes. Using knowledge model that 

have been employed to promote performance excellence (Madi, 2019). 

Knowledge Management Dimensions 

The literature indicates that there are many dimensions that belong to knowledge 

management, and the most common of them are those related to knowledge 

management processes, which consist of the following (Mannan et al., 2013): 

1. Knowledge Creation 

These are the processes that mean: all the processes that refer to the generation 

and acquisition of knowledge, but in different ways and from different sources. 
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Purchasing refers to obtaining knowledge through direct purchase or through 

contracts for use and employment. Absorption refers to the ability to understand 

and assimilate apparent knowledge, and captivity refers to obtaining the latent 

knowledge in the minds and brains of creators, and innovation refers to 

generating new, undiscovered and uncopied knowledge, and discovery refers to 

identifying available knowledge (Madi, 2019) 

2. Knowledge Capture 

It is obtained from various sources (experts, specialists, competitors, customers, 

databases, or through the organization’s archives), using benchmarking 

methods, attending conferences and workshops, using experts, periodicals, 

publications, e-mail, and individual learning. In addition, it must be taken into 

consideration that learning or acquiring knowledge in organizations is not 

always intentional. There is knowledge that is obtained by chance and is useful 

and important to the organization. Here, the organization is responsible for 

identifying the importance of this knowledge, then storing and retrieving it in 

the best possible way (Rasham, 2017). 

3. Knowledge Sharing 

The organization will not recoup its expenses if knowledge is not sufficiently 

distributed and disseminated. Distributing tacit knowledge that exists in 

employees' minds and experiences is the biggest barrier for knowledge 

management, if disseminating explicit knowledge using technological 

technologies is a simple procedure (Madi, 2019). 

4. Knowledge Application 

Work is the source of knowledge, as is the ability to impart it to others. Learning 

and explanation are necessary for knowledge, and learning occurs via 

application and experimentation, which raises and develops the amount of 

knowledge. Because of this, applying knowledge must come first, and no task is 
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complete without mistakes. This is the only thing the firm needs to comprehend. 

Although an effective knowledge system is a good first step toward learning, it 

is not sufficient to guarantee business success. (Madi, 2019). 

 

 

Figure 1: Cycle of Knowledge Management 
Source: (Mannan et al., 2013) 

 

Entrepreneurship 

The field of entrepreneurship has been gaining increasing in recent years, and 

entrepreneurship has become an outcome of complex economic and social 

factors, psychological, technological, legal and others (Turner & Gianiodis, 

2018) .An entrepreneur is a person who has the qualities of taking initiative and 

accepting failure and risk, and has the ability to request resources, equipment, 

people and other assets, and make them something valuable, and provide 

something creative and new. Entrepreneurship applies to organizations of all 

types and sizes, as entrepreneurs seek to exploit available opportunities and 

create new projects (Shahzad et. al,2010). The concept of entrepreneurship 

refers to the process of creating something new of value (Merlo & Auh, 2009) . 

The organization tends to accept entrepreneurial processes, practices, decision-

making and characteristics that lead to creativity, risk-taking and initiative. 
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Many researchers see that there is an overlap between small organizations and 

entrepreneurship as synonymous terms. The concept of entrepreneurship has 

expanded and instead of focusing on the individual who owns the organization, 

it has focused on the entrepreneurial orientation of processes, practices and 

activities in decision-making that leads to entering new markets 

(McGuinness,2008)  . 

Entrepreneurial processes include uncertainty, where the entrepreneur works to 

capture opportunities and invest resources (Noerhartati, 2018),  as in Figure 2. 

 

 
Figure 2: Process of Entrepreneurship 

Source: (Noerhartati, 2018) 

 

Methodology 

Model and Instrument 

The study tool was an electronic questionnaire that was distributed to a sample 

of Iraqi university professors, where the number of questionnaires was (86) 

questionnaires, which included questions about the study variables within the 

model in Figure 3, which consists of three variables: the independent variable 

Knowledge Management (KM), which consists of four dimensions, the 

mediating variable Emotional Intelligence (EI), which consists of four 

dimensions, and the dependent variable Entrepreneurship (ENT), which was 
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addressed as a one-dimensional variable. 

 

 

Figure 3 : Study Model 

 

Reliability  

Cronbach's alpha coefficient was used to determine the extent to which the items 

were capable of measuring what they were designed for and Cronbach's alpha 

test was performed. Studies indicate that acceptable values require the reliability 

value to be greater than (0.70), and Table 3 indicates that the reliability value for 

KM is (0.784), EI (0.773), ENT (0.864) and the overall reliability value (0.869), 

and these values meet the acceptable stability conditions. 

Table 3: Reliability Test 

Var. Items Cronbach Alpha 

KM 16 0.784 

EI 16 0.773 

ENT 10 0.864 

All 32 0.869 
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Normal Distribution  

Verifying the distribution type test is necessary because it helps the researcher 

choose the appropriate statistical tools for his field of study and is one of the 

most important requirements for obtaining accurate and expressive results. 

Within the statistical field, there are two types of data distributions that are used 

in the analysis. The first is related to the normal distribution and the other type is 

related to the abnormal distribution. The importance of determining this 

revolves around using normal or non-parametric statistics. Table 4 indicates the 

results of the normal distribution of the data, as the data follows the normal 

distribution, with the value of kurtosis and skewness between the values (+1.96) 

and (-1.96). 

Table 4: Normality Test 

Variable min max skew kurtosis Variable min max skew kurtosis 

q16 2.000 5.000 -.377 -.689 q8 3.000 5.000 -.601 -.840 

q15 2.000 5.000 -.381 -.603 q7 2.000 5.000 -.337 -.293 

q14 2.000 5.000 -.303 -.791 q6 3.000 5.000 -.288 1.422 

q13 2.000 5.000 -1.175 1.952 q5 3.000 5.000 .135 1.063 

q12 2.000 5.000 -.381 -.153 q4 2.000 5.000 -.411 -.530 

q11 2.000 5.000 -.471 -.073 q3 2.000 5.000 -.760 .634 

q10 2.000 4.000 -1.045 .020 q2 2.000 5.000 -.518 .290 

q9 2.000 5.000 -.423 -.211 q1 2.000 5.000 -.117 -.487 

Multivariate  26.771      

m16 1.000 5.000 -.682 .033 m8 2.000 5.000 -.172 -.314 

m15 1.000 5.000 -.548 -.349 m7 3.000 5.000 -.081 -.127 

m14 1.000 5.000 -.342 -.358 m6 2.000 5.000 .014 -.861 

m13 2.000 5.000 -.961 .591 m5 2.000 5.000 -.421 -.269 

m12 2.000 4.000 -.795 -.755 m4 2.000 5.000 -.237 -.600 

m11 2.000 5.000 -.304 -.475 m3 3.000 5.000 .020 -.222 

m10 2.000 5.000 -.372 -.270 m2 2.000 5.000 -1.137 1.186 

m9 2.000 5.000 -.387 -.359 m1 2.000 5.000 -.494 -.163 

Multivariate 23.769      

z10 2.000 5.000 -.030 -.755      

z9 2.000 5.000 -.029 -.803      

z8 2.000 5.000 -.232 -.452      

z7 2.000 5.000 -.345 -.168      

z6 2.000 5.000 -.308 -.507      

z5 2.000 5.000 -.293 -.410      

z4 2.000 6.000 -.297 .346      

z3 2.000 5.000 -.326 -.453      

z2 2.000 5.000 -.912 1.044      

z1 1.000 5.000 -.484 -.601      

Multivariate 22.228      
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Construct Validity  

To identify the construct validity, Confirmatory Factor Analysis is used to verify 

the construct validity of the scales used in this study. Confirmatory factor 

analysis (CFA) is one of the applications of structural equation modeling. The 

procedures followed in this analysis are to determine the hypothesized model, 

which consists of latent variables, which represent the hypothesized dimensions 

of the scale, from which arrows are drawn to the second type of variables, 

known as measured variables, which represent the items specific to each 

dimension. it is assumed that the phrases are indicators of the latent variables. 

The statistical program was used to apply this method. The SMARTPLS 

program was used to identify the construct validity, and it is required that the 

loadings be greater than 0.50 and that the significance level for each be less than 

0.05. 

 

Figure 3 indicate the structural validity of the variables and indicate that the 

loadings were greater than 0.50 and that all the paragraphs were significant and 

less than 0.05. 
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Figure 4: Validity of the Models  

 

Results 

Correlation 

Correlation coefficients are used to discover the strength and direction of the 

relationship between variables. A positive correlation between two variables 

represents that an increase in one variable is met by an increase in the other 

variable. The value of (P) will be relied upon to test the significance of the 

simple correlation coefficient. Table 5 indicates the results of the correlation 

relationships and indicates a positive correlation between (KM) and (ENT) at 

the overall level. The value of the general correlation coefficient was recorded 

as (0.771 **), in addition to the fact that the sub-relationships were positive, and 
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that these relationships were significant based on the value of the (P) test, which 

was less than (0.05). There is also a positive correlation between (EI) and (ENT) 

at the overall level. The value of the general correlation coefficient was recorded 

as (0.866 **), in addition to the fact that the sub-relationships were positive, and 

that these relationships were significant based on the value of the (P) test, which 

was less than (0.05). There is also a positive correlation between (KM) and (EI) 

at the overall level. The value of the general correlation coefficient was recorded 

as (0.845 **), in addition to the fact that the sub-relationships were positive, and 

that these relationships were significant based on the value of the (P) test, which 

was less than (0.05). 

 

Table 5: Correlation Matrix 
V. KM1 KM 2 KM 3 KM 4 EI1 EI 2 EI 3 EI 4 KM EI ENT 

KM 1 1 .631** .799** .830** .763** .708** .693** .486** .931** .740** .665** 

P  .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 86 86 86 86 86 86 86 86 86 86 86 

KM 2 .631** 1 .562** .563** .620** .484** .509** .505** .720** .599** .513** 

P .000  .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 86 86 86 86 86 86 86 86 86 86 86 

KM 3 .799** .562** 1 .822** .757** .720** .761** .616** .921** .806** .745** 

P .000 .000  .000 .000 .000 .000 .000 .000 .000 .000 

N 86 86 86 86 86 86 86 86 86 86 86 

KM 4 .830** .563** .822** 1 .793** .764** .750** .578** .935** .810** .753** 

P .000 .000 .000  .000 .000 .000 .000 .000 .000 .000 

N 86 86 86 86 86 86 86 86 86 86 86 

EI1 .763** .620** .757** .793** 1 .790** .775** .613** .835** .886** .756** 

P .000 .000 .000 .000  .000 .000 .000 .000 .000 .000 

N 86 86 86 86 86 86 86 86 86 86 86 

EI2 .708** .484** .720** .764** .790** 1 .811** .588** .774** .891** .783** 

P .000 .000 .000 .000 .000  .000 .000 .000 .000 .000 

N 86 86 86 86 86 86 86 86 86 86 86 

EI3 .693** .509** .761** .750** .775** .811** 1 .641** .782** .911** .809** 

P .000 .000 .000 .000 .000 .000  .000 .000 .000 .000 
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N 86 86 86 86 86 86 86 86 86 86 86 

EI4 .486** .505** .616** .578** .613** .588** .641** 1 .617** .833** .704** 

P .000 .000 .000 .000 .000 .000 .000  .000 .000 .000 

N 86 86 86 86 86 86 86 86 86 86 86 

KM .931** .720** .921** .935** .835** .774** .782** .617** 1 .845** .771** 

P .000 .000 .000 .000 .000 .000 .000 .000  .000 .000 

N 86 86 86 86 86 86 86 86 86 86 86 

EI .740** .599** .806** .810** .886** .891** .911** .833** .845** 1 .866** 

P .000 .000 .000 .000 .000 .000 .000 .000 .000  .000 

N 86 86 86 86 86 86 86 86 86 86 86 

 

 

Mediating Effect 1 

According to the structural model at the factor level in Figure 5, Table 6, the 

results indicate that there is a positive relationship between (KM) and (ENT). 

The effect value is  (0.124). This relationship is not significant as the 

significance level value more than (0.05). 

There is a significant effect of (EI) on (ENT) as the effect value reached (0.762) 

and this relationship is significant as the significance level value reached within 

the permissible limit and less than (0.05). 

As for the effect of the relationship between (KM) and (EI), the results indicate 

that the effect is positive and its value reached (0.850) and that this relationship 

is significant as the significance level value reached within the permissible limit 

and less than (0.05). 

The summary of the analytical indicators above shows that the effect of KM on 

ENT was very weak, with a value of (0.124), while the effect of the relationship 

between KM on ENT through EI was (0.647). These results indicate that the 

effect of the mediating relationship is greater than the effect of the individual 

relationships, and this proves the hypothesis that there is a mediating effect. 
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Table 6: Path Analysis For The Mediating Relationship 

 

 

Figure 5: Mediating Effect 

 

Conclusions and Recommendations 

Conclusions 

1. There is a positive relationship between knowledge management and 

emotional intelligence, as integrating emotional intelligence into curricula 

contributes to enhancing communication, cooperation and knowledge sharing 

skills 

2. There is a positive relationship between emotional intelligence and 
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entrepreneurship, as it contributes to managing relationships, enhancing trust 

and promoting creativity in the university environment. 

3. There is a positive relationship between knowledge management and 

entrepreneurship through the mediating role of emotional intelligence, as 

emotional intelligence facilitates knowledge exchange and trust building 

processes, which supports the generation of ideas, knowledge sharing and 

improving decisions. 

4. The relationship between knowledge management and entrepreneurship is a 

vital topic in today's business world. Knowledge management plays a crucial 

role in transforming knowledge into added value, while entrepreneurship is 

associated with creativity, risk-taking and building new projects. 

5. Focusing on emotional intelligence contributes to creating a culture of 

continuous learning and supports individuals' ability to adapt to change and 

challenges, which increases their flexibility and ability to innovate. 

6. Knowledge management enhances entrepreneurship by providing a strong 

knowledge base. Knowledge management helps entrepreneurs make informed 

decisions, identify new market opportunities, and develop innovative products 

and services. 

Recommendations 

1. Develop emotional intelligence skills among professors and students and 

provide training programs and workshops that encourage communication and 

effective participation 

2. Encourage a culture of knowledge sharing by universities creating electronic 

platforms, forums, and websites that allow students and professors to share 

creative ideas 

3. Stimulate cooperation between departments and colleges to integrate 

knowledge and exploit emotional intelligence in exchanging ideas, which 

enhances creativity and innovation 
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4. Create entrepreneurial programs or competitions that rely on knowledge 

management and encourage emotional intelligence, such as graduation projects 

or student entrepreneurial activities 

5. Establish advisory units within universities to support entrepreneurial students 

and guide them in using knowledge effectively, and teach them how to develop 

their emotional intelligence to achieve success. 

6. Encourage students to implement entrepreneurial projects by providing 

financial and moral support and providing supervision and advice. 
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